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Al Programmatic & OTT

Why Combining Al & Programmatic Works
An average American user spends

48% of their day engaged with the internet, social media, or streaming media.

With Al-powered programmatic advertising on the Open Web—via display, video, audio, CTV/OTT, and
DOOH—reach beyond Walled Gardens to capture user attention and maintain a top-of-mind brand
presence to ensure your messaging reaches customers when they are ready to engage wherever they are.
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